
         STORYTELLING AT ITS BEST 
GOOD storytelling is more than a recitation of events or facts. If you want 
readers to have a visceral reaction to what you write and then act, you will 
need to engage them. Here’s how. 

STORYTELLING COMPONENTS                  WHAT DOES THAT MEAN? 
1. Who is my target audience for this piece? 

 
Know who you’re writing for and what is likely to grab their 
attention. 

2. What is my purpose in writing this story?  
 

What do you hope your readers will do as a result of reading 
this story? 

3. Who is telling the story?  Who is the narrator? 
4. What is the story’s point of view?  

 
1st person present___ (I am) 
1st person past ___ (I was) 
3rd person limited___ (Through the eyes of one character -    
                                     he/she) 
Omniscient___ (Through the eyes of multiple characters.) 

5. What is the conflict in the story?  
 

The only reason we read a story is to follow the main 
character(s) as he/she conquers conflict. What is your 
protagonist trying to overcome? 

6. What are the consequences of his/her 
hardships? 

This is what will make your reader ‘care’ about the story, so 
don’t sugarcoat it. 

7. Where will I begin the story?  Something triggers the real story. In the Wizard of Oz, it’s 
when Dorothy runs away from home. If she hadn’t run away, 
she would have made it into the storm cellar when the tornado 
came, and she never would have taken the trip to Oz. 

8. How will I use my opening sentence to 
draw readers in? 
 

Grab your readers’ attention. You can do it with a question, a 
declarative sentence, an exclamation, a major statistic, or a 
quote. 

9. How will I use emotion to keep readers 
reading? 
 

Don’t be shy about infusing emotion into your story. You 
want support for your cause. Without emotion and/or the 
passion behind what you do, your story will fall flat. 

10. What are some key phrases and/or words 
I can use to emphasize our core message? 
 

Go to your ‘Strategic Messaging Map’ for phrasing to 
incorporate into your story. In this way, you’ll be sure to 
reinforce your organization’s core message. 

11. How can I create a visual image and 
make the piece memorable?  
 

Good writers don’t ‘tell’ their reader what they want them to 
know – they show them. You do that through action, dialogue 
and visual images. (Show, don’t tell) 

12. How long is my story? Depending on the method of distribution (newsletter, website, 
or blog post) your story should be long enough to generate 
emotion but short enough to keep their attention.  

13. Did I effectively carry the message 
throughout the piece? 

Focus on the message and not on all the details of the story. 

14. Do I have a story arc? Think of every story as a journey. There will be a beginning, 
middle and end. You want your readers to act, so your ending 
should make a point they can’t resist. 
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